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SECTION – A 
(Answer the following: (05 X 10 = 50 Marks) 

 

***** 
1  What are the various technologies used in business research? Explain. 

OR 
2  Write short notes on: 
 (a) Constructs and variables. 
 (b) Theories and models. 
   
3  What is rating scale? Describe the generally used approaches for ranking scales. 

OR 
4  Describe the several steps involved in a research process in brief. 
   
5  Discuss the collection of data through questionnaire. 

OR 
6  What are the types and sources of data? Explain. 
   
7  What is multivariate analysis of variance? Explain the multivariate techniques used in research 

studies. 
OR 

8  What is hypothesis? Explain the procedure for testing of hypothesis. 
   
9  What is research report? Give the outline of research report covering all relevant items. 

OR 
10  Write brief notes on: 
 (a) Oral presentation. 
 (b) Visual aids. 
   

SECTION – B 
(Compulsory question, 01 X 10 = 10 Marks) 

11  Case Study: 
  A leading software services company has lived to as a researcher. The task before you is to assess 

the need for software products that will be accepted readily in the market. The company has not 
looked at software products and has no idea of the industry demand.     

  Questions: 
 (a) Prepare a research proposal to identify the industrial segment and the type of software products that 

the company can consider manufacturing. The proposal should include the research design, time line 
and limitations. 

 
***** 
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SECTION - A 
          Answer the following: (05 X 10 = 50 Marks)  

1  Define research and explain the various types of business research. 
OR 

2  Write short notes on: 
 (a) Propositions and hypotheses. 
 (b) Ethics in business research. 
   
3  What is research design? Discuss the basis of stratification to be employed in sampling public opinion 

on demonetization of currency in India. 
OR 

4  What differences does it make whether we measure in terms of a nominal and ordinal scale? Explain 
with example. 

   
5  Discuss interview as a technique of data collection. 

OR 
6  What is questionnaire? Explain the process and guidelines for construction of questionnaire. 
   
7  Enumerate the steps involved in centroid method of factor analysis. 

OR 
8  What is discriminant analysis? Explain the technique with a suitable example. 
   
9  Describe in detail about contents in the body of the research report. 

OR 
10  Write brief notes on: 

 (a) Visual aids. 
 (b) Bibliography. 
   

SECTION – B 
                                                            (Compulsory Question)                        01 X 10 = 10 Marks 

11  Case study: 
  Ms.Cheritha, as the advertising manager for chemical topics magazine, is charged with the 

responsibility for selling advertising space in the magazine. The magazine deals primarily with 
chemical processing technology and is distributed solely by subscription. Major advertisers in the 
magazine are the producers of chemical processing equipment since the magazine is primarily 
directed at engineers and other technical people concerned with the design of chemical processing 
units. 
     Since the size and composition of the target audience for chemical topics are key concerns for 
prospective advertisers, Ms.Cheritha is interested in collecting more detailed data on leadership. 
While she presently has total circulation figures, she feels that these understate the potential 
exposure of an advertisement in chemical topics. In particular, she feels that for every subscriber to 
chemical topics, there are several others in the firm to whom chemical topics are routed for their 
perusal. She wishes to determine how large this ‘secondary’ audience is and also wishes to develop 
more detailed data on readers such as degree of technical training, level in the administrative 
hierarchy, and so on, since feels that these details would be quite helpful in influencing potential 
clients to commit their advertising dollars to chemical topics. 

  Questions: 
 1 What kind of research design is in order to answer Ms.Cheritha’s question? Why?  

Outline the procedure you would follow in attacking these questions. 
 ***** 



 Code: 14E00203 
 

MBA II Semester Supplementary Examinations December/January 2016/2017 
BUSINESS RESEARCH METHODS 

(For students admitted in 2014 and 2015 only) 
 

Time: 3 hours                                      Max. Marks: 60 
All questions carry equal marks 

***** 
SECTION – A 

          Answer the following: (05 X 10 = 50 Marks) 
 

1  “Research is much concerned with proper fact finding analysis and evaluation”. Do you agree with 
this statement? Give reasons in support of your answer. 

OR 
2  Distinguish between the following: 
 (a) Simple hypothesis and composite hypothesis. 
 (b) Null hypothesis and alternative hypothesis. 
   

3  What is the research problem? Explain the techniques involved in defining a problem. 
OR 

4  Describe the basic scales used in research with examples. Describe the process used to generate 
and validate measuring scales for any research. How do you assess the stability of such scales? 

   
5  Explain different methods used in research to collect primary data. Explain the relevance of each 

method and the circumstances in which they are used for data collection. 
OR 

6  What are the steps involved in questionnaire design? Design a questionnaire to study the ethical 
values of students. 

   
7  Explain how sampling and statistical inference are useful for any research work. 

OR 
8  Give an overview of descriptive and associational statistical measures. 
   

9  Give the rules for deciding the title of a report. What are the topics usually mentioned in the table of 
contents? Give the general order of topics followed in preparing research reports. 

OR 
10  How are results presented in a research report? What is the significance of the discussion section in 

relation to the results section? How long should a research report be? 
   

SECTION – B 
                                                  (Compulsory Question)                        01 X 10 = 10 Marks 

11  Case study/Problem: 
  What should be the size of the sample if a simple random sample from a population of 4000 items is 

to be drawn to estimate the percent defective within 2 percent of the true value with 95.5 percent 
probability? What should be the size of the sample if the population is assumed to be infinite in the 
given case? (Assume P = 0.02).   

***** 
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SECTION – A 

          Answer the following: (05 X 10 = 50 Marks) 
  

1  What do you understand by ethics? Elaborate the ethics in business research. 
OR 

2  Write short notes on: (a) Theory and models. (b) Propositions and hypotheses. 
   

3  Write short notes on: (a) Measurement of variables. (b) Likert scale. 
OR 

4  What is research design? Describe the various types of research designs. 
   

5  Write a note on: (a) Questionnaire versus schedule. (b) Types of questions. 
OR 

6  What are the sources of data? Enumerate the different methods of collecting data. 
   

7  Write brief notes on: (a) Inferential analysis. (b) Factor analysis. 
OR 

8  Briefly explain the following: (a) Chi-square test. (b) Standard deviation and co-efficient of variation. 
   

9  What are the components in preliminary pages of a research report? Explain. 
OR 

10  Write short note on: (a) Footnotes and bibliography. (b) Guidelines for preparing a good research 
report. 

   
SECTION – B 

                                                            (Compulsory Question)                        01 X 10 = 10 Marks 
11  Case study: 
  School of management uses the scheme of weights which is shown below for evaluating the 

assignments given to students. 
Question number 1 2 3 4 5 

Weight 2 1 3 2 1 
     Each assignment will have five questions. Each question is evaluated in terms of grade A or B 
or C or D or E depending on the depth of discussion and correctness of its answer. The numerical 
equivalents of these grades are 5, 4, 3, 2 and 1 respectively. The minimum grade given to any of 
the questions is E. For a given student, in a given subject, if the grades given to the answers of the 
questions 1, 2, 3, 4 and 5 are A, C, D, E and A, respectively. 
     Find the weighted score and weighted grade of the given subject of that student using the 
grading scheme shown below: 

Weighted score: <1.5 1.5 – 2.4 2.5 - 3.4 3.5 – 4.4 4.5 – 5 0 
Grade: E D C B A 

   

***** 
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SECTION - A 

          Answer the following: (05 X 10 = 50 Marks)  
1  What is business research?  Describe the various types of business research. 

OR 
2  Write short notes on: 
 (a) Technologies used in business research. 
 (b) Role of research in managerial decisions. 
   
3  Write brief notes on: 
 (a) Measurement scales. 
 (b) Case study. 

OR 
4  Describe the steps involved in a research process. 
   
5  Write short notes on: 
 (a) Primary and secondary data. 
 (b) Types of interview. 

OR 
6  What do you understand by questionnaire?  State the guidelines for construction of 

questionnaire. 
   
7  Write brief notes on: 
 (a) Descriptive analysis. 
 (b) Testing of hypothesis. 

OR 
8  Briefly explain the following: 
 (a) Weighted average method and mode. 
 (b) Correlation versus regression analysis. 
   
9  Discuss the contents in the body of the research report. 

OR 
10  Write short note on: 
 (a) Visual aids. 
 (b) Executive summary. 
   

SECTION – B 
                                                            (Compulsory Question)                        01 X 10 = 10 Marks 

11  Case study: 
  A marketing manager wants an attractive packing for brand of toothpaste.  The research 

advisor is suggesting a research using and experimental research design, the marketing 
manager wonders whether a research is required for this, and if so, is an experimental 
research design suitable for this purpose. 

  Questions: 
 (a) How would you advice the marketing manager?   

***** 


